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metra
MARTECH



al

LB

DTT - Impact of Labelling Schemes

Crrpanisatinog :

! Address

Telephone

Fax

Email

Interviewer

Date

ldentify an appropriate person in each oreanisation.  Thes will he a person inm an
association with responsibility for labelling, packaging or standards bui a Press or
Infonmation Officer may alse he wseful.  [n commercial organisations o coneel io
marketing may be approprisie,

A lzbelling seheme is an agreed wey of presenting information abowt a product 1o the
purchaser or wser,  Schemes may be mandatory and reyuired by either Mationad of ELC
reEwiations of they may be volumary, The jdea of labelling schenses is te provide
purchasers or users of products with infisrmation which will help them ux

a] decide which product 1o buy
by use ar store the prodect more safely

In order for a scheme to be effective the customer must

17 nice and read the label
21 understand the implications
31 take actico

To undersiand the implicatians the coswemner will have to bave had celevant “education™
through advertising ar other publicity campaigns.  (ie. to select & product labelied uy
bigh in paly-unsaturates the customer must have an opinion about the herefits of poly-
UNSALUraEles).

The label can be plued to or printed on the immediate comainer of the product or on
sccondary packaging ar it may be a loose label tied to the praduet.

We ame |ooking for any information abour the IMPACT of labelling - this may come from
researcn studies or from dess furmal or ancedotal sources. We will be grateful iF you can
spars 4 lirtie Lime 10 give us the benefit of vour experence,

metra
MARTECH



62

Mz What produect(s) secton(s} is your organisation concerned with?

CQlb.  Are there any labelling schemes, either mandatory or voluntaey, which relate 1o
your products?
YEE (Ask Qlc)
MO (G o Qs

Qle. What are the main features of the (principal) scheme that relates to your sector?
QId.  Whers can we got o formal description of the scheme? (Internet?)

Q2. Which of the following isfare the mafn “message(=* of the labslling scheme:
' {tick all that apply):

[l Safaty — poisoncus, flammable ete

Health — long terr, particularky focd eg. pon Givl, organic, contains mits,
vepetarian etc

0
U  Enerpy efficiency

O Environment ~ impact on

[ Ethical - fair to the producer and their Jabour, hiumape to animals
O  Quality — e.g. Lead Crystal or Digital TV

Ll Value - quantity within or % volume alcohol etc

U Source - Country ar Eegion of Origin

Orther
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Q4.

Q5.

Qa,

Qb

Qéae,

Qa7

&3

I= the scheme voluntay or mandatory?

L woluntary
U Mandatory

Who is responsible for monitosing and snforcing the scheme?

Are there any other schemes relating to your products?

YES (Repeat from Qlc)

WO {Ask Qfa)
Has wour organisstion undertabien any studies io assess the impact of any
iabelling schemes either in terms of noticing the label, understanding its
implications or taking action.  We ate interested in both formal studies and in
quzlitative or anecdotal information?

YES {Ask 06k}
WO (Go te Q7

In surrenary what were the findings?

Where ean we obtain 2 report of the findings?

Is there a need fin such research in the impact of fabetling?
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Q3.

QEb.

Qe

Q3d

N
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Are you aware of any other sfudies (carried out by anyone) into the impact of
labelling schemes?

TES [Ask QM)

NO (Go to QF)

Who was this undertaken by?

Please describe the findings in surnran:

Whers can we obtain a report of the findings?

What other organisation d¢ wou think may have carried owt such studies?
Who de v think we should ¢ontact to obtain further detaits?

THANK YU
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